LE DRIVE tout Q—u\

BRINGING CIRCULAR PRACTICES
TO THE SUPERMARKET

Le Drive tout nu’s mission? To make zero waste consumption easy and accessible to as many people as possible.
By rethinking each step of the process - from sourcing local, quality products that are usually organic, to selling
bulk products distributed in reusable glass jars to limit waste - Le Drive tout nu introduces circular practices
into our everyday habits.

Le Drive tout nu is a client of the Group’s "Act For Impact" programme and winner of the 2022
"My Com For Impact" competition. The company is also supported by the BNP Paribas
impact investment team to help develop and expand its positive impact.

Source local, quality products
with producers that support
zero waste practices

@ Fill reusable glass jars with
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Sell products in reusable glass
jars available for purchase at
“Le Drive tout nu" or "Super tout
nu" supermarkets, pick-up
points, “corners” in other
supermarkets, delivery...
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Collect and sterilise the N
used jars in Le Drive —
tout nu’s washing centre =

Provide customers a voucher for
their next purchase when they
return their empty glass jars
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